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The Power of
Content Marketing

Build Awareness. Generate & Nurture Leads.
Engage Customers.

Content marketing has become a crucial element of any successful marketing
strategy. Crafting an effective content marketing strategy can be challenging,
considering numerous factors and variables.

0 Content marketing represents 8.6% of total marketing
8.6 /o program spend globally in 2024, maintaining its critical role

in engaging audiences. '

Why Content Marketing Still Works

Content marketing involves creating and sharing relevant, engaging content across
channels to help buyers achieve their goals and encourage profitable actions.

By producing and sharing high-quality content, you can:

Position your Enhance customer
brand as a Build trust with engagement and
thought leader. your audience. loyalty.

Generate & o
nurture leads Support other
for conversion. marketing efforts.

GenAl is Changing the Game!

Content marketing is poised to witness a significant impact from Generative Al.
Productivity gains, Al Search Overviews, and campaign optimization for the most
effective channels, messaging tone, and launch timings are just some of the use
cases Generative Al has brought to the marketing function.

970/ of marketers are leveraging GenAl
o to support content marketing.’

Marketing leaders are already using GenAl in content marketing for
optimizing content quality, local context translation, derivative content
creation, and dynamic SEO optimization.

Furthermore, IDC predicts that by 2027, 45% of traditional business-to-business
(B2B) lead and demand generation efforts in Asia/Pacific will transition to
automated sensing, personalized engagements, and content creation, fast-
pathing customers to transactional commerce.?2

Building a Smart Content Marketing Strategy
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YOUR SMART YOUR AUDIENCE YOUR CURRENT YOUR CONTENT YOUR WINNING
GOALS CONTENT PLAN CONTENT

. Incrgase website . Defi'ne your target « Audit existing « Determine your « Focus on quality
traffic audlgnce content content types e Optimize for search

* Generate leads * Identify * Analyze your « Define your topics: engines

* Build brand commonalities competitors' * Create a content « Distribute your
awareness e Create personas content calendar content

* Improve customer * Use personas to o Createapersona- s SetmetricsandKPIS o« Measure and refine
engagement inform your content based, integrated

¢ Drive conversations marketing strategy

content plan

Creating a Compelling Story and Get Noticed

At IDC, we believe that research-driven insights and customized content will
make your brands, products, and services stand out from the competition. IDC's
integrated, end-to-end content marketing services help brands position
themselves as the preferred solution in today’s hyper-educated buyer market
and create compelling stories that complement your brand.

Framework: Mapping Content Marketing to Stages in the Customer
Engagement Lifecycle

Early Stage Mid-Term Stage Long Term Value

Content °* New contacts/new opportunities e Pipeline visibility/ Acceleration e Customer Retention/ Loyalty
Objectives * Buying signals/buying activity ¢ Build average deal size/deal quality e Advocacy/ Lifetime Customer Value
e Deeper engagement ¢ Relationship quality/ e Address changing buying behavior

Personalization

Extracts Business Value White Paper Business Value Assessment Tools
Content
Asset Videos Technology Assessment Guides Value Based Conversation Guides
Enablers

InfoBriefs Virtual Roundtables Case Studies

Honoraria Interactive eBooks Partner Enablement Programs

Infographics ROI Calculators

Every content plan needs a complementary promotion plan. You can
leverage your content marketing assets to promote on your own media
channels, earned media platforms, paid media campaigns, and as a sales tool.

Owned Media Earned Media Paid Media Sales Tool

Your Website Retweets, Likes, Facebook Ads Use as sales tool to

Lead nurture Shares, etc. Boosted Posts communicate with

campaigns Reporters & Bloggers Sponsored Tweets prospects and

Blogs Writing Google AdWords customers

Social Media Press Release Print & TV Advertising Extend the use of your

Apps Online Reviews Display Ads assets to your channel
partners
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=|DC Custom Solutions

IDC’'s Content Marketing Services empowers your technology marketing with global insights,
trusted counsel, and quality content that helps strengthen your audience engagement and
move your prospects and customers along the buying cycle.

Choosing a Trusted Third-Party Can Benefit Your Marketing Efforts in Several Ways. IDC creates
custom research, which drives thought leadership messaging and assets to create awareness,
lead generation, and sales and partner activation.

Have questions about our content marketing solutions? Contact Us



https://info.idc.com/contact-ap-custom-solutions.html?utm_medium=content&utm_source=asset&utm_campaign=ap-idc-ap-content-marketing-services-infographic&utm_content=mkto-663903-cta-footer&utm_idc=cas-mkto-663903-idcap
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