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Stand out in the
age of Al

Technology buyers are overwhelmed as vendors race to
position Al and digital innovation.

Marketing leaders are asking:

¢ How do we stand out in a crowded Al-driven
market?

e How do we build credible thought leadership buyers
trust?

¢ How do we translate complex technology into clear
value?

e How do we create content that drives engagement?

IDC Content Marketing Services helps technology
vendors cut through the noise with research-backed
thought leadership and high-impact marketing content
that resonates with decision-makers.

4 Reasons IDC Delivers More for Content Marketing

1. Trusted Analyst Credibility

IDC-branded content carries the authority of an
independent technology research firm trusted by
global IT buyers.

Assets caninclude:
o White Papers, Spotlights
¢ InfoBriefs, Infographics, Videos
o Analyst perspectives and more

+ Key takeaway: IDC credibility helps your message
stand out in crowded markets.

3. Content Built for Modern Campaigns

IDC creates high-impact assets designed to power
integrated marketing programs.
Content supports:

o Demand generation campaigns

o Account-based marketing (ABM)

e Product launches and category positioning

+ Key takeaway: Turn research-driven content into
pipeline-driving marketing assets.

+ Build Thought Leadership That Moves the Market

Partner with IDC Content Marketing Services to create credible, research-driven content

2. Translating Complex Technology into Clear
Value

Al, cloud, and digital platforms can be complex to
communicate.

IDC helps translate technical innovation into clear
business value stories that resonate with executives
and decision-makers.

+ Key takeaway: Make complex technology easier for
buyers to understand - and easier for sellers to
communicate.

4. Research-Driven Thought Leadership

Our content is grounded in IDC market data, buyer
insights, and analyst expertise.

This ensures your messaging reflects:
¢ Real technology trends
o Buyer priorities
o Market opportunities

+ Key takeaway: Deliver perspectives buyers trust—
not vendor hype.

that engages buyers, strengthens campaigns, and supports sales conversations.



https://www.idc.com/custom-solutions/content-marketing-services/?utm_source=directions&utm_medium=directions-app&utm_campaign=directions2026&utm_content=content-marketing-services#form-cs-content-marketing-services

